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STATEMENT OF INTEREST AND QUALIFICATIONS 
 
Boxcar Assembly specializes in non-fiction media production. Our mission is to help individuals, 
organizations, and small businesses tell their compelling true stories through engaging and 
entertaining films and videos. We are a woman-owned and operated Oregon LLC.  The combined 
experience of our co-owners exceeds 25 years. 
 
We produce short form branded media content, identity pieces, fundraising videos, and 
documentaries for use online and at events.  Past and present collaborators include: Swaim 
Strategies/Center for Women’s Leadership, Tillamook Estuaries Partnership/U.S. Fish & Wildlife, 
Oregon Cultural Heritage Commission/National Parks Service, Oregon Health Sciences University, 
Northwest Portland Area Indian Health Board, The Oregon Synod of the Evangelical Lutheran Church 
of America, Looptworks, Epicodus, NW Documentary Arts and Media/Meyer Memorial Trust, and the 
Oregon Primary Care Association. 
 
We collaborate on long form documentary content with PBS and independent film producers, and 
have distributed this content via broadcast television, digital download/DVD, distributors of 
educational content, and through partnerships with stakeholders in the communities depicted in these 
documentaries.   
 
When working in documentary filmmaking and with non-profits and small businesses on media 
projects, a pre-requisite for success is that all involved are excited by the subject matter addressed in 
the project, committed to the achievement of the goals for the content, and are invested in the 
processes whereby the end product can ultimately reach a target audience—especially because this 
type of work is usually done on tight budgets.   
 
Explore Nature is right up our alley, as our past work has often addressed topics and issues related to 
the land, the environment, and its stewards. From a personal standpoint, we travel frequently to 
Tillamook County to engage in outdoor activities including fishing, crabbing, hiking, walking, and 
beach combing (we are looking forward to adding paddling to the mix this summer in the SFC project 
area).  
 
Our past clients will tell you that we are easy to work with—professional, personable, reliable, 
enthusiastic, and committed to arriving at a quality end product that fulfills the needs of the 
organizations and communities represented, and appeals to the hearts and minds of viewers in the 
process. 
 
To illustrate our qualifications, we have selected work samples that speak to the requirements of the 
Explore Nature project. 
 
Confluence of Purpose:  Southern Flow Corridor Landowner Preferred Alternative 
In collaboration with Tillamook Estuaries Partnership/U.S. Fish & Wildlife, we were tasked with 
producing a short video piece documenting project construction and telling the story of the 
collaborative effort that led to the successful implementation of this large-scale flood mitigation and 
habitat restoration project. 
 
The requirements of the project included interpreting the long history of the project and describing the 
engineering processes in layman’s terms while telling an engaging and entertaining story.  Other 
challenges included navigating the needs of the stakeholders on the video committee so that the end 
product could achieve its goals for the viewer while satisfying the diverse set of interests represented 
by committee members.  
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This sample demonstrates our camera and sound work, our editing work, the integration of drone 
footage, the evocation of the character of a place and its people, and the participants’ feelings about 
the subject (in this case, their hope for the future and deep commitment to the region’s people and 
natural environment). 
 
Sample #1:  Confluence of Purpose 
https://vimeo.com/195118781 
 
Looptworks Carry-On Collection 
This sample represents our work in creating branded video content for the web. We were approached 
by Looptworks, a startup that produces and sells designer goods made from “upcycled” materials, to 
tell the story of their partnership with Alaska Airlines who had asked Looptworks to come up with an 
upcycling project for their recently replaced leather airline seat covers. 
 
While navigating a low budget, we were able to depict all parts of their sustainable production 
practices in a concise and visually interesting manner while suggesting to the viewer that the 
purchase of these unique products supports sustainable business practices.  From script to 
storyboard to production planning and execution, we collaborated with the Looptworks marketing 
manager to arrive at an end product in use on their website at:  
https://www.looptworks.com/collections/alaska-airlines 
 
Sample #2:  Looptworks Carry-On Collection 
https://vimeo.com/149798701 
 
Oregon Sustainable Food Systems 
In collaboration with NW Documentary Arts and Media/Meyer Memorial Trust and partners across the 
agriculture industry, we shot a series of stories documenting sustainable food systems in Oregon.  
We edited several of these stories together to illustrate the diverse set of food producers and food 
practices across Oregon--from the ranching communities in Eastern Oregon to the farming 
communities of the Willamette Valley.   
 
These stories demonstrate our ability to work with a variety of stakeholders--from the project 
managers to the regional organizations that support food producers, to the people served by these 
organizations--to collect individual stories from different geographic areas that ultimately demonstrate 
a shared set of values. 
 
Sample #3:  Oregon Sustainable Food Systems 
https://vimeo.com/155329914 
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EXPERIENCE AND RESUMES OF KEY STAFF 
 
Courtney Hermann (Producer/Director/Camera) 
Courtney has an unwavering and deep affection for non-fiction film and video making and seeks to 
get her hands dirty during all parts of the process from ideation and development to shooting and 
editing to marketing and distribution. 
 
Courtney produced Crying Earth Rise Up (2015) and Standing Silent Nation (2007) in collaboration 
with PBS.  She also produced the feature documentary Exotic World and the Burlesque Revival 
(2012), narrated by Margaret Cho.  

 
As a sought-after consultant on film and video projects, she offers feedback 
and information about story, process, technology and business.  She is 
relentless in her pursuit of quality in every job she undertakes.  Courtney 
earned a Master's degree in film and video production from Columbia 
College Chicago.  
  

When she's not producing or directing, you can find her walking on a hiking trail somewhere in the 
Northwest exclaiming, "Look!  The beauty!" 
 
Kerribeth Elliott (Camera/Sound/Editor) 
Kerribeth can do just about anything in film and video--she can fix it in production and she can fix it in 
post.   
 

Kerribeth edited the feature length documentaries The Big Lonely (2015) and 
Exotic World and the Burlesque Revival (2012).  She is also an editor of reality 
television, sports features, and branded media pieces. Her trouble-shooting 
skills in production were honed during her time in A/V, where she constructed 
and shot big events.   
 
Kerribeth won a regional Emmy Award in 2014 for her editing on the "Elk Hunt" 

episode of the reality show Adrenaline Hunter. She earned a Bachelor's degree in film and video 
production from Columbia College Chicago. 
  
When she's not shooting or editing, you can find Kerribeth in waders trying to catch something, 
anything, from one of the local rivers or on a dock at the Oregon coast pulling in Dungeness crab. 
 
Tyler Feague (Camera/Sound/Drone Operator) 
Tyler has always been fascinated by storytelling—whether told verbally, physically, or visually.   

 
When he was young, he practiced dance and music. In his early teen years, 
Film Production and Graphic Design captured his attention. At Portland State 
University, Tyler studied Graphic Design for two years before focusing on 
Film Production. Both art forms have given him great insight into the creative 
process, as well as a unique perspective of how to problem solve. 
 
Editing video and working on set are two of Tyler’s favorite things to do. He 

loves the idea of reliving a moment, as well as crafting a meaningful experience that connects with his 
audience. 
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COURTNEY HERMANN 

503.544.9984 
courtherm@gmail.com 

http://www.boxcarassembly.com/ 
http://courtneyhermann.com/ 

 

SUMMARY OF QUALIFICATIONS 
Over 15 years of experience working in film and video production. 
Co-owner of Boxcar Assembly, a woman-owned Oregon LLC specializing in non-fiction media production. 
Two-time PBS-funded independent documentary filmmaker. 
Proficient in all parts of the production process including scripting, funding, production, editing, marketing, and distribution. 
Proven non-fiction storytelling skills. 
Perceptive, thoughtful, and conscientious collaborator. 
Practiced in budgeting, scheduling, and project management skills. 
Experienced producer with multiple award-winning titles earning television broadcast, film festival, DVD/digital download, and 
educational distribution.   
Patient and positive under pressure. 
 

SELECTED PRODUCTION EXPERIENCE  
Director      Burton Before and After (short documentary)   2017 
Co-Producer/Director/Crew   Confluence of Purpose (short documentary)    2016 
Co-Producer/Story Editor/Crew   Looptworks’ Alaska Airlines Carry On Collection (short web promo) 2015 
Co-Producer     Crying Earth Rise Up (one hour documentary)    2015 
Camera Operator     Oregon Primary Care Association (short educational video series) 2015 
Production and Editing Consultant   North Pole, NY (documentary work-in progress)   2015 
Producer/Camera Operator/Additional Editing WERNATIVE’s Youth Ambassadors (short promotional web pieces) 2015-17 
Camera Operator     OHSU’s Native STAND (three-part curriculum demonstration videos) 2015-16 
Editing Consultant    The Big Lonely (feature documentary)    2014 
Co-Producer/Story Editor/Camera Operator  Uprooted (short oral history documentaries)    2014 
Camera and Sound Operator   Meyer Memorial Trust Food Systems (non-fiction short series)  2014 
Camera Operator     Flyover (short documentary triptych)    2013 
Camera Operator     Sister Helen Prejean (oral history interview)    2013 
Producer/Camera/Sound/Story Editor  Exotic World and the Burlesque Revival (feature documentary) 2012 
Executive Producer    Enchanted Way (short documentary)    2012 
Executive Producer    Not So Square (short documentary)     2011 
Executive Producer    Into the Sea (short documentary)     2010 
 

EQUIPMENT AND SOFTWARE PROFICIENCY 
Canon C100     Panasonic HPX170 HVX200/HMC150   Canon 7D/5D/T5i 
Canon XA10/20      Lowel Lighting Packages      Kino Flo Units 
LED Lighting     LTM Lighting       Rode NTG-3 Mic 
Rode NT3 Mic     Lectrosonics Radio Units     Tram Lavalier  
AKG C414 XL Mic      Sound Devices 702     Zoom H4N/H6 
Audition      Microsoft Office      Photoshop 
Media Encoder     Encore       Premiere Pro 
FCPX/Final Cut Studio     Avid Media Composer     Squarespace 
Wix      Snap Pages      WordPress 
  

EDUCATION 
MFA, Film and Video Production    Columbia College Chicago      2001  
BA, Mass Communications and English  James Madison University      1994 
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KERRIBETH ELLIOTT • 503.853.1034 • elliott.kerri@gmail.com • boxcarassembly.com 
 
SELECTED FILM AND TELEVISION WORK 
Editor      Sole Doctor     2017-present 
A short documentary about George, an African-American cobbler who, after keeping shop for 50 years in Portland, 
Oregon, plans to retire and pass the business on to his son, Joshua.  
 

Editor/Post Production Coordinator  The Big Lonely     2013-2015 
A feature documentary about a homeless man and his dog living off the land in the remote mountains of the  
John Day Wilderness. This film was culled from 200+ hours of footage shot by the main character documenting 
a year of his life in this unforgiving landscape 
 

Production/Online Video Content Editor  Crying Earth Rise Up    2013 
A documentary exploring water contamination and the effects of urianium mining on the people of the Great Plains, 
funded by the Corporation for Public Broadcasting. 
 

Editor/Color Correction/Sound Mixing  2014 Quest for Gold-Sochi   2013 
A dynamic look at US snowboarding team athletes Louie Vito, Scotty Lagp, Elena Hight and Arielle Gold as they hit 
the slopes at Mt. Hood in preparation for the 2014 Olympics in Sochi, Russia. This video was nominated for an Emmy 
in the Sports-One-Time Special category in 2013. 
 

Editor/Color Correction/Sound Mixing  Lake O; What's Important Now   2012 
This Comcast Sportsnet two-part feature highlighted Lake Oswego's head football coach, Steve Coury and his program 
philosophy as he prepared his team to battle their cross-town rivals, Lakeridge High School. This segment was 
Nominated for an Emmy Award in the Human Interest- Feature/Segment Category in 2013. 
 

Editor/Color Correction/Sound Mixing  Adrenaline Hunter, Season II   2012 
A 10-episode Comcast Sportsnet outdoor reality show featuring host Bethy Rosso as she hunts game and presents a 
cooking segment. The Elk Hunt episode won an Emmy in the Sports-Program Series in 2013. 
     
SELECTED BRANDED MEDIA PRODUCTION 
Editor/Color Correction/Encoding/DVD Authoring 
North Portland Area Indian Health Board Wernative Youth Ambassador Profiles  2015-2017 
Created 7-16 short videos annually to promote Wernative.org, a multi-media online resource promoting health and 
wellness among Native youth. 
 

Tillamook Estuaries Partnership   Confluence of Purpose    2016 
Produced a short video documenting the Southern Flow Corridor Project, a 520 acre tidal wetland restoration project 
located in the Tillamook Bay estuary designed to mitigate flooding in the city of Tillamook, Oregon, and to restore 
important habitat for fish and wildlife. 
 

Oregon Cultural Heritage Commission  Uprooted     2014 
Created the video component for this traveling exhibition of photos of Japanese farm labor camps in the Northwest, 
taken by Farm Security Administration photographer, Russell Lee during World War II. 
 

HERENOW Creative Network   Nike Running     2013 
Showcased cutting-edge apparel designs for Nike's Dri Fit Knit Running Collection for internal use.  
 

University of Oregon Law School    Restorative Justice Initiative   2012 
An educational video series funded by University of Oregon Law School about restorative justice featuring Sister Helen 
Prejean, death-row activist and author of Dead Man Walking.   
   
EDUCATION 
BA, Film and Video Production    Columbia College Chicago   2003 
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TYLER FEAGUE 
tylerfeague.com 

tylerfeague@icloud.com 
971-219-1487 

 
EXPERIENCE 
DIT, The Opening Finals (NIKE)         2017 
Managed all media from the production. Converted RED footage and proxy files for high resolution 
media. Metalogged footage for dailies.  

Assistant Camera, Going Dark          2017 
Built C300 ii and A7S ii cameras to fit a variety of demanding situations such as underwater shooting. 
Kept a detailed list of equipment that was regularly checked as it traveled down the Snake River in 
rafts and jet boats.   
 
Challenge Producer Assistant, YouTube Red Reality TV      2017 
Maintained a friendly and positive attitude while helping with a variety of production tasks. Solved 
problems from scheduling talent to filling lunch orders, quickly and efficiently.  
 
Video Editor, NewsBeat Social          2016 
Sourced assets to quickly produce high quality news reports. Created new graphics and generators 
for use in the newsroom. Developed a high quality Facebook Live broadcasting work flow including 
studio quality cameras. 
 
Camera Operator, Portland State University        2015-2017 
Operated broadcast cameras at live sporting events. Confidently made quick and successful choices 
in a fast paced environment. 

INTERNSHIPS 
Stage Intern, HouseSpecial          2016 
Maintained a clean and organized studio space. Prepared cameras and equipment on stop motion 
animated advertisements. Filmed behind the scenes footage on set and organized files for editors. 

Camera Technician, Koerner Camera Systems       2015 
Investigate cinema camera malfunctions and find solutions to the problems. Test incoming and 
outgoing equipment and maintain as needed. Work with DPs and ACs to create a camera kit that fits 
their needs. 
 
Communications Intern, New Hope Church        2012-2015 
Draft and create postcards, posters and digital images using Photoshop, InDesign and Illustrator. 
Maintain the church’s website and create posts for social media accounts. Developed a weekly 
podcast, short films and advertisements for events. 

SOFTWARE      HARDWARE 
MacOS  Photoshop     Canon DSLR  Arri Alexa 
Windows  Lightroom    Canon C100   Canon C300 
InDesign  After Effects     Sony FS700   RED Systems 
Illustrator  Premiere Pro    Nikon DSLR 
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RESPONSE TO SPECIFICATIONS AND DELIVERABLES 
 
We understand that Explore Nature and its collaborating organizations are in need of branded video 
content that engages a target audience of outdoor enthusiasts and provides a direct and compelling 
call to action to those enthusiasts to participate in responsible travel in Tillamook County.   
 
In the coming years, internet users will increasingly consume information through video. For-profit 
and non-profit marketers are already exploiting this trend to reach audiences with their brand 
messaging. But unlike advertising campaigns of the past, branded online video prioritizes storytelling 
that seeks to achieve consumer engagement through content that entertains, informs, and inspires.  
The ultimate goal is to create “sharable” media while cultivating an emotional connection between a 
brand and the consumer, rather than selling a specific product per se.  

We propose the creation of 4 video vignettes, 1-2 minutes in length, to serve this purpose as detailed 
below. 
 
One vignette representing each of the established Explore Nature categories, “Hike, Walk, Paddle,” 
are proposed, with an additional “Explore” vignette to capture those types of activities that are more 
expansive than the main three categories.   
 
We have selected potential activities to cover that include both the fall and spring shoulder seasons 
and all regions of Tillamook County across a variety of participant skill levels and/or levels of physical 
fitness.  All of the Explore Nature participating partners are represented across the group of proposed 
activities to incentivize the sharing of the videos among distinct constituencies and throughout 
participant networks. 
 
Following is an overview of what each vignette may cover. 
 
Vignette #1: HIKE 
 Season Activity Location Hosting Partners 
1 Spring World Oceans Day Hike Neah-kah-nie Mountain  

(Northern Tillamook County) 
Friends of Cape Falcon Marine 
Reserve 
Lower Nehalem Watershed Council 
North Coast Land Conservancy 
 

2 Fall Salmon Watch Science Hike Kilchis River 
(Central Tillamook County) 
 

Tillamook Bay Watershed Council 

 
Vignette #2: WALK 

 Season Activity Location Hosting Partners 
1 Spring NeDonna Marsh Walk Rockaway Beach  

(Northern Tillamook County) 
 

Lower Nehalem Community Trust 

2 Fall Railrider Pedal and Walk Bay City 
(Central Tillamook County) 
 

Tillamook Estuaries Partnership 
 

 
Vignette #3: PADDLE 

 Season Activity Location Hosting Partners 
1 Spring Nestucca River Paddle Nestucca  

(Southern Tillamook County) 
 

Nestucca, Neskowin, and Sand Lake 
Watershed Council 

2 Fall Kayak Netarts Bay Netarts Friends of Netarts Bay WEBS 
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(Central Tillamook County) 
 

 

 
Vignette #4: EXPLORE 

 Season Activity Location Hosting Partners 
1 Spring Clamming Workshop Netarts Bay  

(Central Tillamook County) 
 

Friends of Netarts Bay WEBS 

2 Fall Bird Viewing and Birdhouse 
Building 

Nestucca Wildlife Refuge 
(SouthernTillamook County) 
 

Tillamook Estuaries Partnership 
 

3 Fall Sunset Nature Photography Whalen Island Park 
(Southern Tillamook County) 
 

Nestucca, Neskowin, and Sand Lake 
Watershed Council 

 
The Audio/Video, or “A/V” script below outlines our proposed treatment of the series.  Each piece will 
share a similar format and character, including the consistent communication of brand information 
that employs established logos, fonts, textures, and color palettes.   
 

Audio Video 
Fade up: Natural sound matching the accompanying 
visual content. 
 
 
 
 
 
 
 
 
 
Cut in: Sound effect matching the accompanying motion 
graphic. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
Music fades up: Inspiring and upbeat, understated and 
contemplative, soundtrack enters.  There are no lyrics, no 
vocals. 
 

Fade up: Beautiful vista in Tillamook County featuring 
mountains, ocean, marsh, river, forest, or bay. 
 
Fade up logos: Explore Nature partners and funding 
sponsors 
(Note:  This information is required as per the RFP 
narrative at the head and tail of each video, but may 
clutter the opening too much if the following proposed 
Motion Graphic is used--in which case, logos would 
appear once at the end of each vignette.) 
 
Possible Motion Graphic: “TILLAMOOK COUNTY” fades 
in overtop of the existing landscape shot, matching the 
established Explore Nature logos and font.  To the left of 
the text, the terms “HIKE” “WALK” “PADDLE” “EXPLORE” 
are animated to appear as if they are cycling past on a 
wheel vertically (like the motion of an old filmstrip or slot 
machine and somewhat similar to the way that the social 
media icons move when hovered over on the Tillamook 
Coast website).  The term that ultimately sticks onscreen 
will match with the category of the given vignette (e.g. 
“HIKE TILLAMOOK COUNTY”).  The color used for the 
text is taken from the Explore Nature calendars of events.   
 
THIS IS VERY ROUGHLY RENDERED, BUT IS 
PERHAPS HELPFUL IN ENVISIONING THE CONCEPT: 

 
 

 
 

 
 
 
 
Establishing shots of the event location and a group of 
people gathering.   
 
 

 
 
TILLAMOOK COUNTY 
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Sync sound of activity leader: (e.g. “We’re out here hiking 
Neah-kah-nie Mountain today to celebrate World Oceans 
Day. Can’t wait to catch the view from the top!”)  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Synch sound: The activity leader and participants come to 
the top of the mix as appropriate (e.g. “Look—we’re 
coming into some salal and salmonberry now.” “Oregon 
Coast beaches are the only in the country open to the 
public along the entirety of the shoreline.”  “Wow—
breathtaking.”) 
 
 
 
 
Sync sound of the activity leader: (e.g. “We’re out here on 
the Kilchis River on a Salmon Watch Science hike today 
to explore some good habitat for steelhead and maybe 
catch glimpse of some salmon spawning in the wild.”)  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The activity leader, with the backdrop of the location 
behind him or her, addresses the camera and tells the 
viewer where they are and what they are doing.  The tone 
is casual and friendly. 
 
Possible Motion Graphic:  The regional map of Tillamook 
County used on the Explore Nature site cuts in 
immediately followed by an animated zoom in to the 
specific place where the given activity is happening.  An 
animated pin appears at the site and the name of the 
place pops up alongside. 

 
 
Montage of shots from the ground and the air via drone 
depict the people and processes involved in the activities 
(e.g. hikers’ feet, the trail, the tree canopy, a view from the 
top down to the ocean, faces of happy hikers, etc.)  
 
 
  
Establishing shots of the next location and a group of 
people gathering.   
 
The activity leader, with the backdrop of the location 
behind him or her, addresses the camera and tells the 
viewer where they are and what they are doing.  The tone 
is casual and friendly. 
 
Possible Motion Graphic:  The regional map of Tillamook 
County used on the Explore Nature site cuts in 
immediately followed by an animated zoom in to the 
specific place where the given activity is happening.  An 
animated pin appears at the site and the name of the 
place pops up alongside. 
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Synch sound: The activity leader and participants come to 
the top of the mix as appropriate (e.g. “Look over here. 
Some people might mistake this fish for a rainbow trout, 
but it’s not—it’s a steelhead.” “Healthy watersheds mean 
healthy salmon.”  “Wow—fascinating!”) 
 
 
 
 
 
Narration:  Studio recorded talent or location recording of 
the voice of one of the featured activity leaders:  
 
“Explore Nature:  Join the fun!” 
 
Possible additional tag line: 
“Your next outdoor adventure awaits.” 
“Plan your next outdoor adventure today.” 
“Experience the beauty of our healthy lands and water.” 
“Responsible recreation for the outdoor enthusiast.”  
“Our next guided adventure awaits you.” 
(Or some similar call to action TBD) 
 
 
 
 
Fade out:  Music 
 
 

 
 
Montage of shots from the ground and the air via drone 
depict the people and processes involved in the activities 
(e.g. muddy boots on the trail, the tree canopy, the river, 
faces of happy hikers, a spawning salmon, etc.)  
 
 
Fade up: Graphic 

www.explorenaturetillamookcoast.com 
 
Fade up: Logos 
Explore Nature partners and funding sponsors 
 
 

 
Regarding communications between the contractors and TEP staff and/or Explore Nature partners, a 
phone call can be scheduled at a regular time and day once each month to touch base about 
upcoming deliverables and housekeeping items for the project.   
 
Because there is more than one activity from more than one season proposed for each of the four 
vignettes, videos cannot be completed in full until all segments are shot.  Instead, each segment can 
be rough cut and shared for review on a rolling basis. During winter, when no segments will be shot, 
the music, graphics, and motion graphics treatments for the vignettes can be mocked up.   
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After each rough cut or mock up, TEP staff and/or Explore Nature partners will be asked to respond 
with a single set of notes and feedback.  When all parts of each vignette are cut together, TEP staff 
and/or Explore Nature partners will be asked for another set of notes and feedback.  One more 
opportunity for notes and feedback can be offered before the project is locked, mastered, and 
delivered.  
 
Explore Nature partners should plan to invest time into contacting activity leaders to make them 
aware of shoot dates and assisting contractors with guidance and information about the featured 
activities.  Project partners must be available to communicate with activity leaders prior to the 
shooting of featured events to ensure that the leaders are aware of the video recording (both by 
camera on the ground and drone in the air) and are fully on board to participate.  This includes 
speaking on camera, allowing the production crew access to activities, encouraging those 
participating in the events to cooperate with the production crew, allowing the crew a chance to briefly 
thank and address the event participants before the activity begins, and to distributing and collecting 
personal release forms from each leader and participant.   
 
While our style is to “blend in” as much as we can when shooting an event, our presence by its very 
nature is somewhat disruptive.  We hope that it adds a bit of a unique spin and some fun to the event 
rather than disturbing participants’ and leaders’ enjoyment of the event, and we will do our best to 
achieve that goal. 
 
Proposed Schedule Overview 
 
August  
Phone call 
Sunset Nature Photography Shoot 
 
September  
Phone call 
Railrider Pedal and Walk Shoot  
Kayak Netarts Bay Shoot 
Rough Cut Sunset Nature Photography Segment + Feedback and Notes 
 
October  
Phone call 
Bird Viewing and Birdhouse Building Shoot 
Rough Cut Railrider Pedal and Walk Segment + Feedback and Notes 
Rough Cut Kayak Netarts Bay Segment + Feedback and Notes 
 
November  
Phone call 
Salmon Watch Science Hike 
Rough Cut Bird Viewing and Birdhouse Building Segment + Feedback and Notes 
 
December 
Phone call 
Rough Cut Salmon Watch Science Hike + Feedback and Notes 
 
January 
Phone call 
Mock up Graphics + Feedback and Notes 
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Select and License Music 
 
February 
Phone call 
Place edited segments into the established format + Feedback and Notes  
 
March 
Phone call 
Place edited segments into the format + Feedback and Notes  
 
April  
Phone call 
Clamming Workshop Shoot 
 
May 
Phone call 
Rough Cut Clamming Workshop Segment + Feedback and Notes 
 
June  
Phone call 
World Oceans Day Hike Shoot 
NeDonna Marsh Walk Shoot 
Nestucca River Paddle Shoot 
 
July 
Phone call 
Rough Cut World Oceans Day Segment + Feedback and Notes 
Rough Cut NeDonna Marsh Walk Segment + Feedback and Notes 
Rough Cut Nestucca River Paddle Segment + Feedback and Notes 
 
August 
Phone call 
Place edited segments into the format + Feedback and Notes  
Final Cuts + Feedback and Notes 
Master and Delivery 
 
THE JUNE 1st DELIVERY DEADLINE OUTLINED IN THE RFP IS NOT FEASIBLE IF WE ARE TO 
SHOOT ACTIVITIES IN JUNE.  THE PROPOSED ACTIVITIES COULD BE ELIMINATED IN 
FAVOR OF ALTERNATES IF THE DEADLINE IS A HARD DEADLINE THAT CANNOT MOVE. 
 
Regarding deliverables, we use Dropbox to furnish clients with all footage taken in service to a project 
as well as any graphics produced, and final versions of all videos in a selection of bit rates and sizes. 
 
We understand the initial Progress Report requirement and final project report requirement and can 
comply. 
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PROFESSIONAL REFERENCES 
 
Morgen Young (Alder) 
Morgen Young is a historian and is the owner of Alder, a company that collects, preserves, and 
exhibits history in various fields. She specializes in Pacific Northwest history, community history, oral 
history, exhibit development, and historic preservation.  
 
Morgen curated the traveling photography exhibit "Uprooted: Japanese American Farm Labor Camps 
During World War II” for which she collaborated with Boxcar Assembly on two short documentary 
films that are part of the Uprooted website and traveling exhibit. 
 
morgen.young@gmail.com 
503.333.4914 
 
 
Jackie Weissman (Rock Mama Films) 
Jackie Weissman is a video producer and independent documentary filmmaker and former President 
of and active contributor to Women in Film Portland.   

Jackie works with non-profits to produce video content for educational use.  She produced a series of 
three short videos in collaboration with Boxcar Assembly for the Oregon Primary Care Association. 
 
jackie@rockmamafilms.com 
503.320.5523 
 
 
Tommy Ghost Dog (Wernative) 
Tommy Ghost Dog coordinates recruitment and communications between youth ambassadors in the 
Native American and Alaskan Native communities and Wernative.org, a robust multi-media online 
resource promoting health and wellness among Native youth. 
 
Tommy has worked in close collaboration with Boxcar Assembly for three years running on short 
online profile videos promoting Wernative youth ambassadors. 
 
tghostdog@npaihb.org 
503.416.3259 
 
 
 


